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MOST USED 
KOREAN SEARCH 

ENGINES

KOREAN SEARCH 

ENGINE MARKET (2018)
UNIQUE VISITORS

NOV. ‘18 (IN MILLION)

Daum

Daum

Google Desktop

Google

Naver Mobile

Naver

Data: Nielsen Koreaclick. Completed by nitaro.net

 
  

  
 

 
 

 
 
 
 
 
 
 
 
 

  
  

 
 

  
 

   
23

29

21

18

8

20



N
IT

A
R

O
 D

IG
IT

A
L

 M
A

R
K

E
T

IN
G

2
0

19

5

MOST ACTIVE 
SOCIAL MEDIA 

PLATFORMS

KAKAOTALK 83%

YOUTUBE 80%

FACEBOOK 61%

INSTAGRAM 46%

KAKAOSTORY 33%

TWITTER 31%

FB MESSENGER 25%

LINE 15%

TWITCH 11%

TUMBLR 10%

SKYPE 9%

LINKEDIN 9%

WECHAT 8%

PINTEREST 8%

WHATSAPP 7%

SNAPCHAT 6%

Social Network

Messenger/VOIP

Percentage of internet users 
who report using each platform 
(survey based), January 2019

Source: globalwebindex
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KOREAN APPS 

BY ACTIVE USERS 
(2018) 1

2

3

4

5

6

7

8

9

10

KakaoTalk

Naver

BAND

KakaoStory

Facebook

Naver Map

Instagram

Daum

T map

Coupang

Kakao Corp

NAVER

NAVER

Kakao Corp

Facebook

NAVER

Facebook

Kakao Corp

SK Group

Coupang

App CompanyRank

www.appannie.com/en/insights/market-data/the-state-of-mobile-2019

Pre-installed apps (such as Google 
and YouTube) are excluded
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NAVER

BRAND SEARCH

• Choose desired keywords related to your 
company name

• No competition for keywords

• Both PC and Mobile, multiple formats 

• Multiple images, all can be linked to unique URLs

• Parts of text can also be linked

• Cost depends on impressions (CPM)

• Per period 7 / 30 / 90 days

• Minimum cost 500,000 KRW (440 USD)

• Maximum cost 181,600,000 KRW (160,119 USD)
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NAVER

BRAND SEARCH

• Premium

• Lite

• Mobile

• Desktop
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NAVER

PPC TEXT ADS

• Pay per click

• Ad position depends on keywords selected, 
bids, and quality score earned 

• Description cannot contain keyword more 
than twice

• Display URL must be root domain
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IMPORTANT

NAVER TERMS
& CONDITIONS

• We need a copy of your (clients’) business 
registration to apply for a Naver account

 › Company location can be anywhere (does not 
have to be Korea)

 › You can hide info like share holders

• Naver may require to put company info like CEO 
name, business registration number, address and 
contact info on the website

• Depending on the vertical and the product, it may 
be better to advertise in Google and Daum

 › More impressions, clicks and lower cost
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DAUM
BRAND SEARCH
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DAUM
PPC TEXT ADS
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GOOGLE

PPC TEXT ADS
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FACEBOOK
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KAKAOTALK
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KAKAOTALK 

PLUS FRIEND
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STRATEGY
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KEYWORD STRATEGY – 

SEARCH INTENT

Informational

Example: “What is digital marketing?”

Research

Example: “Different kinds of digital 
marketing”

Purchase

Example: “Try digital marketing”

Navigational

Example: brand names or website 
addresses

Source: www.lyketil.com/insights/search-intent-analysis-prioritize-content-creation/

DISCOVERY

AWARENESS

SEARCH COMMERCIAL 

INTENT FUNNEL
Discovery and Purchase

Orientated on call to action 
(CTA) / implied conversion

XYZ v ABC

Informational and 
Navigational Non Commercial 

and Non Transactional
What is XYZ

PURCHASE

Explicit Intent to complete 
a conversion action 

Transactional
Buy XYZ
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KEYWORD 

RESEARCH

 › Long tail

 › Semantic 

 › Keyword 
grouping

Searches related to drinks

list of drinks 5.400/mo - $0.36 - 0.03

drinks recipes 2.500/mo - $1.29 - 0.15

drinks alcohol 540/mo - $1.70 - 0.13

drinks names 990/mo - $0.25 - 0.02

bar drinks list 2.400/mo - $1.62 - 0.05

types of 
alcoholic drinks

4.400/mo - $1.29 - 0.01

popular drinks 

at bars
2.900/mo - $3.92 - 0.02

drinks to order 
at a club

880/mo - $0.07 - 0.01

Short vs. Long Tail Keywords

S
e

a
rc

h
 v

o
lu

m
e

short tail keywords, 
low conversion rate

long tail keywords, 
high conversion rate

tomato plant
(12.100 average monthly searches)

when to plant tomatoes
(3.600 average monthly searches)

tomato plants for sale
(1.000 average monthly searches)

why are my tomato plants turning yellow
(390 average monthly searches)

Keywords 
Conversion Rate

Source: SEMRush
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THE MARKETING 

FUNNEL

Source: www.fscinteractive.com/blog/the-marketing-funnel/ 

AWARENESS

CONSIDERATION

CONVERSION

LOYALTY
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CUSTOMER 
JOURNEY

AWARENESS CONSIDERATION CONVERSION LOYALTY ADVOCACY
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APPENDICES
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KOREA SOCIAL 

MEDIA APP 

RANKING 

1. YOUTUBE

2. AFREECA TV

3. NAVER

4. KAKAOTALK

5. TWITCH

6. OKSUSU

7. FACEBOOK

8. INSTAGRAM

Source: WiseApp, August 2018, Google Play Store, by data
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MOST USED SNS 
(2017)

FACEBOOK 62.0%

KAKAOSTORY 47.6%

INSTAGRAM 30.5%

NAVER BAND 29.7%

NAVER BLOG 28.2%

NAVER CAFE 11.7%

DAUM CAFE 6.1%

TWITTER 5.4%

DAUM TISTORY 1.5%

GOOGLE+ 0.7%

PIKICAST 0.2%

WEIBO 0.2%

TUMBLR 0.2%

PINTEREST 0.1%

LINKEDIN 0.0%
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MOST USED SNS 
BY AGE (2018)

Source: Nielsen

All

Men

Women

<18 years

18-24 years

25-34 years

35-44 years

45-54 years

55-64 years

65+ years

48.2 28.9 23.8 17.4 12.5 12.5

12.2

12.8

6.5

6.2

6.1

16.1

21.6

25.0

15.9

13.8

11.2

13.3

15.6

16.8

10.2

8.7

5.5

6.9

16.7

18.0

22.4

21.7

26.1

17.2

13.4 23.7

16.7 23.6

30.1 14.6

31.5 8.7

41.4 5.3

45.8 3.1

31.2

26.5

36.6

34.9

32.4

25.2

23.8

17.8

19.2

49.1

47.3

37.5

82.1

80.3

64.5

50.0

27.2

6.9

SNS usage 
Rate Facebook KakaoStory Instagram Twitter Band


